
Balázs Szepesi (HUN) - szepesi.balazs@mcc.hu



Sustainability and competiveness
• Sustainability is far more than climate policy – culture, societies, identitiy, 

population

• SME-s are the basic elements of Economic Sustainability - take ecosystem
allegory seriously!

• Sustainability issues shape market opportunities and policies of powerful
economic integrative actors (platforms, supply chain organizers, banks)

• Sustainability is a qualitative aspect – it should offer value for buyers –
example of housing market
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Main recommendations for new COM
• Break down the obstacles constraining effective use of EU-conneted 

policy tools

• Let competitors to find their way to win
• Let companies to create value (Investors and Buyers are the key

stakeholders, constrain not contributing parties to interfere)
• Let local, regional and national governments to innovate policy (constrain

EU level recommendations and coordinations)

• Redefine concept of sustainability – it is far more than climate –
European values are to be sustained
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What are for SMEs the barriers to sustainable 
transition

Source - Generali SME EnterPRIZE White Paper 



How SMEs ask to be supported

Source - Generali SME EnterPRIZE White Paper 



Session outline

• Introduction

• Panel discussion

• Breakout sessions

• Wrap up and closing remarks













How has the relationship between 
sustainability and competitiveness evolved in 

recent years for European SMEs?
First question



What priorities should the new 
Commission set to help SMEs thrive 

competitively and sustainably?
Second question



What priorities should the new 
Commission set to help SMEs thrive 

competitively and sustainably?
Breakout session



Slido + come to the ideas 
lounge 


