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About European
Multilingual
Web Project
(LOT1)
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Facilitate uptake by SMEs, NGOs, public
administration, and academia of European
machine translation services for websites.

= Market study on multilingualism of websites in
Europe and solutions ensuring multilingualism of
websites

= Creation, maintenance and support (including
helpdesk) for a set of ready-to-use open-source
automated website translation solutions

Contract duration: 12.12.2022 -11.12.2024
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= Unveiling Europe's Multilingual Web
Analysing solutions that empower European
websites to reach a global audience.

Scope Of the =  Focus on Solutions

Exploring the types (machine translation

M a rkEt Stu dy plugins, etc.) and usage patterns of these

solutions across Europe.

= Automated Translation Deep Dive
Lead Pa rtner: |DC Examining features, benefits, and drawbacks of

automated translation tools for websites.

= |Integration & Market Landscape
Investigating solution integration with websites
and the market strategies of providers in
Europe.
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Geographical
Scope of the
Study

WEB (@)

IDC recent study shows that there are slightly

1lel1=RsEIsl 1 million Public sector websites [Ig

Europe.

There are about CRCERIIITIRVEIs IR IManaged
Mprivate sector IYSVICLES

List for Europe includes EU 27 plus United
Kingdom, Albania, North Macedonia,
Switzerland, and Serbia.

Several balanced lists of European websites
were compiled comprised of the randomized
sample of most used websites per country:

= 20% public sector

= 25% large enterprises (over 250
employees) and local offices of large
enterprises

= 55% SMEs (up to 250 employees).
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= Websites were analyzed using automated
Web Multilinguality Assessment Tool'

WEb = The toolidentifies languages presented on

oge ' the website and calculates several
MUItIIInguallty multilinguality metrics
Assessment

\/ Dock
I : ocker
O o I .7‘-. Content Processor
Multilingualism Scoring Tool ® Boilerplate/Content classification
e s isan - 5 Responses ® Boilerplate removal
List with o Crawler | (webpages + _|* Main text language detection
source URLs (Scrapy) metadata) ® Link URL analysis
Get latest results g TN ® Menu/ boilerplate language
e HTML analysis
.+ Current crawl results ® Presence of multilingual features
Average score: 7.43

Coverage ~ Normalised Language = LDl LDl Language  Language Language balanc: U
url EU24+isno  balance (Score) pages words balance  balance EU24  EU24+isno
7.54 87.58 85.26 7.69 1005 1005 I
0.00 000 0.0 100.00 0.00 0.00 = -
1131 7430 69.34 5167 67.86 67.86 -
417 000 000 100.00 100.00 100.00 List with Statistics Calculation = —— ::_-::_
13.19 8545 53.06 37.22 39.58 39.58 o X Report AR e e———
417 000 000 100.00 100.00 100.00 mult“lnguahty = < Builder and score Of StatIStICS -
417 000 000 100.00 100.00 100.00 scores /“~ and final score Persistent Storage SE

— Folder with data files
o A

About Multilingualism Scoring Tool

1Viksna, R., Skadina, ., Skadin$, R., Vasiljevs, A., & Rozis, R. (2022, June). Assessing Multilinguality of Publicly
Accessible Websites. In Proceedings of the Thirteenth Language Resources and Evaluation Conference



Language Support Across European

Public Sector Websites
European Us+nion

10%
5

11% onolingual

24%

Trilingual
18%
ilingual

33%

Distribution of EU by number of supported languages

Crawling depth: 2 links
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About EXelSEIgee]y of EU websites
zlgegonly in one language
AN dsllfeNeli Websites are bilingual

About websites is in

3 languages

Only websites isin5

or more languages
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Language Support Across European
Public Sector Websites
Largest Economies

4+ of websites in the largest

21% economies are [olal\VAlR K Ia [
language

I\ e XeIbi e WEAEIQYANNE Websites are

onolingual

Trilingual bilingual
2% 30%
Only a bit more than {Rlsiwebsites
isin 3 or more languages
Bilingual
42%

Germany, France, Italy and Austria and Netherlands.

Crawling depth: 2 links



anguage Cyprus
17%
Finland o seh 0% o
u 21% 33% -
O r Estonia T ° 25% 219
21% 14% %
Czechia o ° 57% 0
_ 24% 56% 7%
° Lithuania 9 . 9% 12%
ean Public e °
alta 33% 67% 0 25%
° Bulgarla 36% 640/0 0% 0%
ECtO r Denmark 0 ° 0% 09
I eS : 38% 46% 159 %
Belg|um 39% 229% OA’ 0%
Per Cou
n ry Latvia 41% o 0% 13%
Poland . 53% 6% .
_ 41% 41% ; 0%
Spain 45% 19% 3% 16%
. Hungary 47% 4 4; 14% 21%
u o) . . Ger ° 6%
ifuropean countries with multilingual V\us?iaany 48% 39% 6;; 3%
public secto ' 50% 7%
oo or websites (3 or more languages): Serbia c0% a4% 0% ™y
stonia (64%) - Estonian, Russian i — L 13%
Ensli ) , Switzerland* 50% 2
nglish ° 25% 0% 5504
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e (46%) - English, Finnish, Swedish, Netherland ) — 4% 12%
S
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" lm . . ) 56% ° 14%
m OSlJ-E all United Kingdom websites (96%) are North 0 ST k) 2%
onolingual Maced?nia* 57% 29% 149% o
Romania 58% T %
Sweden 60% 40; 11% 11%
Albania 62% °° 0% 0%
Ireland* 67% 2 8% 8%
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6 25% 0%
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Distribution of the public sector multilingual
websites in Europe per popularity

mEEI e[ (M CTe)Y/ 1 alaalT0i R=1a (e R e [BleX:14[0]1a] dOMains were selected for deeper

analysis as they have the highest traffic (humber of visits) in the public sector.

. Central Regional Local . . Total public
Popularity Education | Healthcare |Transnational
government | government | government sector
Very high traffic 24.2% 6.6% 8.6% 32.4% 2.4% 50.0% 18.3%
High traffic 50.5% 24.6% 22.9% 33.3% 7.1% 50.0% 31.8%
Medium Traffic 16.2% 42.6% 44.3% 21.6% 73.8% 0.0% 33.4%
Low traffic 5.1% 16.4% 20.0% 9.8% 9.5% 0.0% 11.4%
Very low traffic 3.0% 1.6% 1.4% 1.0% 4.8% 0.0% 2.1%
Not ranked 1.0% 8.2% 2.9% 2.0% 2.4% 0.0% 2.9%
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Language Support Across European
Public Sector Websites
Healthcare

- 4+
Trilingual
s 4% About 60%

of European Healthcare

websites are

eYXaelis bilingual
Only [CERAGERREIIMIWeDbsites

are in 3 or more languages

Bilingual
33%

Monolingual
58%

Distribution of EU 27 Healthcare websites by number of
supported languages
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Language Support Across European
Public Sector Websites
Central Governments

4+
16%

Central Government websites are more
multilingual than average

Monolingual
22%, gElile}i Central Government websites in

EU countries are [oJIUgf{SE]!

Yol S iXe aRIa MY Websites have content
in “Nel@aglelcllanguages
Still about [elslzXsRilEYCentral

Bilingual Government websites are
51% language

Trilingual
11%

Distribution of EU 27 Central Government websites by
number of supported languages
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Language Support Across European
Public Sector Websites
Education

Trilingual 4+
6% 2%

Only about half
of European Education

websites are [[aNaaleIRisEEIaNelal=
language

LRRGER NI IWebsites have
content in EXeldnlelgsllanguages

Monolingual

46%

Bilingual
45%

Distribution of EU 27 Education websites by number of
supported languages




Share of monolingual, bilingual,
trilingual, and multilingual websites in
the private and public sector

Private 47.36% 31.96% 5.73% 14.95%

Public 45% 36% 8% 10%




Language
Support Across
European Private
Sector Websites
Per Country

Top European countries with multilingual
private sector websites (3 or more languages):
= Estonia* (55%) - Estonian, English,
French, Spanish, Swedish, Finnish,
Russian, Italian, Dutch, Czech,
Portuguese
= Greece (48%) — Greek, English, German,
Russian, Italian
= Germany (39%) - German, English,
French, Dutch, Spanish, Italian,
Portuguese, Czech, Swedish
79% of United Kingdom websites are in English
only

Sample size for countries marked with * may be
insufficient for reliable estimation

*Albania 60% 10% 10% 20%
Austria 28% 45% 7% 21%
Belgium 43% 43% 10% 5%
*Bulgaria 69% 23% 8% 0%
*Croatia 50% 38% 13% 0%
*Cyprus 55% 36% 9% 0%
Czechia 65% 20% 10% 5%
Denmark 42% 25% 0% 33%
*Estonia 22% 22% 22% 33%
France 31% 48% 6% 15%
Germany 23% 38% 4% 35%
Greece 27% 24% 42% 6%
Hungary 33% 56% 11% 0%
Ireland 89% 11% 0% 0%
Italy 39% 36% 8% 18%
Latvia 55% 36% 9% 0%
Lithuania 33% 50% 17% 0%
Luxembourg 50% 50% 0% 0%
Malta 100% 0% 0% 0%
Netherlands 28% 37% 13% 22%
North Macedonia 50% 30% 0% 20%
Poland 60% 31% 4% 4%
Portugal 42% 50% 8% 0%
Romania 67% 29% 4% 0%
Serbia 50% 25% 17% 8%
Slovakia 73% 18% 9% 0%
Slovenia 45% 36% 9% 9%
Spain 48% 27% 10% 15%
Sweden 58% 17% 8% 17%
Switzerland 64% 18% 18% 9%
United Kingdom 79% 9% 3% 9%
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Ecosystem of solutions enabling
multilingual websites

English

late page from
Translate to

English ~

Deutsch &

esti & Language switcher o

Fest g (w%d et) Built in the browser
Espaiiol ® g translation widget

built in website

@ AP Translation SDL*
management systems o memonq

ﬁ Native for the CMS multilingual Machine translation

I1)) Magento Interface to MT service Interface to MT service

ﬁshopify Other tools to support Smartcat
vt con Other tools to support multilingual websites E4 MEMSOURCE
multilingual websites
CMS Plugins / extensions

Interface to MT service
TranslatePress Machine-translation ~Human translation .

post-editing (MTPE)  internal Human translatlf:)n
@ professional services

Other tools to support multilingual
websites
- y Source: IDC, 2023

WEB ()




TOP CMS
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/ website

builders in EU27

Others
36%

/Content management “

platforms

capabilities

Native for the CMS multilingual

Interface to MT service -

WordPress
51%

post-editing (M

Other tools to support multilingual _
\ websites

Source: IDC, March 2023
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TOP eCommerce
platforms in EU27

WooCommerce, 21%

Others, 22%
/ Content management “ o

platforms
= = ) = : =
N Squarespace, 4%
WixStores, 19%
Smoois = =
Other too [ DPO

sual website PrestaShop, 7%

K CMS PI

Ecwid, 12%
3 e-tra Shopify, 15%
ale £l :
Othe 00

——
\ Source: IDC, March 2023




Usage of Content

Management
Platforms (CMS)

across the [JEVEIE
sector
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WordPress 28.8%
Adobe Experience Manager/
13.9%
Magento
Drupal 6.5%
Salesforce Commerce Cloud 6.5%
Sitecore 3.4%
Contentful 3.6%
Elementor 3.2%
HubSpot 2.5%
Zendesk 2.3%
WooCommerce 1.9%
Shopify 1.7%
None of the mentioned above 12.6%
No answer 26.7%




Usage of Content Management Platforms

(CMS) across the per
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subsectors

Local
CMS Central gov. Regional gov. gov. Education Healthcare |Transnational Total
Drupal 17.2% 9.7% 18.1% 19.6% 22.7% 50.0% 17.6%
WordPress 9.1% 24.2% 13.9% 20.6% 36.4% 0.0% 18.6%
Joomla 2.0% 3.2% 2.8% 7.8% 4.5% 0.0% 4.2%
Typo 3 2.0% 1.6% 5.6% 14.7% 0.0% 0.0% 5.8%
Sharepoint 5.1% 1.6% 4.2% 2.0% 4.5% 0.0% 3.4%
Liferay 3.0% 3.2% 2.8% 2.0% 2.3% 50.0% 2.9%
Moodle 0.0% 0.0% 0.0% 11.8% 2.3% 0.0% 3.4%
WooCommerce 1.0% 0.0% 0.0% 1.0% 4.5% 0.0% 1.0%
Other 21.2% 14.5% 23.6% 21.6% 11.4% 50.0% 19.7%
No answer 43.4% 46.8% 33.3% 21.6% 22.7% 0.0% 33.6%




TOP Translation
2% 39
. Weglot 2% 2
Solutions
GoogleTranslate
. gTranslate Widget
I n E U 2 7 Language switcher 7% 34%
(widget)
built in website
TranslatePress
11%
Native for the CMS multilingual Machine transl.
capabilities engines
Interface to MT service GTranslate.io
13%
Other tools to support GoogleNoTranslate
multilingual websites 22%

CMS Plugins / extensions

Interface to MT service

Machine-translation ~Human translation _
post-editing (MTPE)  internal Human translation

LANGUAGE professional services

TECHAOLOaY Other tools to support multilingual
LANDSCAPE websites
CONFERENCE \ /
Source: IDC, March 2023




Solution use of MT services to enable

multilingualism of websites

g

Content management system

I
I
I
Native multilingual capabilities ||
|
I
I

Native multilingual plug-
ins (extensions)

Various apps/ plug-
ins for the platform

IT solution provider X

API MT engine

/

Content management system

Native multilingual capabilities

Language packs

Various apps/ plug-
ins for the platform

/Co ntentmanagement system\

No native multilingual capabilities

Various apps/ plug-
ins for the platform

Integration with the CMS and the other plugins working with the CMS platform

Integration with Translation Management Engines

IT Solution provider 1

API MT engine

website

-

Other TMS capabilitiesincl. transl.
memory, editor, glossary, QA,
integration with external services

)

Native MT engine/s API

Translation management systems

TMS capabilities incl. transl.
memory, editor, glossary, QA,
integration with external services

= Native MT engine/s API
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Source: IDC, 2023




D = Easytoinstall and to useincl. easy

of making changes to multilingual

content
What users = Complete translation of the
ebsite content
value the most WeRs
= Automatic indexing of the
abOL!t.the language-specific URLs
Mu"t.l llngual = Transparent pricing policies
Pluglns = Translation workflow control
featuring role-based access to
content

LANGUAGE = Timely reaction and competence of

=58 r=cHNoLoGY
_,,.ﬁ:f LANDSCAPE the su pport

s CONFERENCE




Study of
User
Preferences
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The most common reasons for
businesses to translate their websites:

= toreach new markets (78%),

= to improve customer service
(45%)

= to comply with regulations (30%).

The main challenges of automated
website translation:

= accuracy (54%)
= cost (36%)

= ease of use (32%)
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Thank You!

and visit Web-T site:
https://website-translation.language-tools.ec.europa.eu

Andrejs Vasiljevs

andrejs@tilde.com
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